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Founded in 2011 as 4nought4, the company rebranded itself in 2017 as Theseus Digital. Over the
last 7+ years, we have had the opportunity to work with some great brands that we have
showcased in the following pages. Primarily a digital agency that has done extensive work for
brands across all digital platforms and developed websites, microsites, mailers, ads and more, we
have also dabbled into video content successfully and designed multiple outdoor campaigns and
print ads too. Headed by an industry veteran with 15 years of experience, of which 11 have been in
digital, the small team has shown time and again that it loves a new challenge.

www.theseus.digital



IIIIIII

SoclalCampaigns




www.theseus.digital

CHALLENGE

The challenge for HISTORY TV18 was that their growth rate and interactions were much lower than their
competition. Pages were simply pushing out tune-in posts. It was purely one-way communication. Our one
life brief was to engage the audience to create a thriving community that grows organically.

HISTORY
Tvi@)

« Started in June 2012.

« Organically increased Facebook numbers from 703,177 to over 5 million (Global Page hence will show 43 million fans).
« Increased Twitter audience from 3,586 to over 972,000.

« Multiple awards won every year from 2014-2017.

« Crossed 1.7 million subscribers on YouTube.

« Instagram started in 2015 and has over 136k followers now.
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""
N ‘ The brand had run campaigns and got 6L+ fans but once the campaigns stopped so did their growth and

CNBC interactions. They need an agency to come on board and create new engaging content types and design
TV18 better creatives for existing content buckets.

« Started in June 2013.

« Organically increased Facebook numbers from 534,407 to over 1.5 million.
- Increased Twitter audience from 2,700 to over 600,000.

SOCIAL PLATFORMS
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CHALLENGE

Zee TV was a different challenge altogether. They had multiple marketing managers and each wanted their
shows to be promoted. The Brand needed an agency that could find a way to make the pages look not like

ZEETV just promotional pages.

EXECUTION

« Started in November 2013.
« Organically increased Facebook numbers from 638,836 to over 4,000,000.
- Increased Twitter audience from 68,256 to over 180,000.

SOCIAL PLATFORMS
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CHALLENGE

FYI TV18 was a late entrant to the lifestyle entertainment genre and had to be launched in an impactful way to
showcase that it was here to take on the industry heavyweights. The brief was to have an award-winning
launch campaign that will be talked about for months.

EXECUTION

« Launched the Brand from scratch in June 2016.

+ Organically increased Facebook numbers to over 700,000.

« Increased Twitter audience to over 11,000.

- Over 340,000 subscribers on YouTube.

« A highly active fan base of over 22,000 followers on Instagram.
« Already won 2 awards for the launch campaign.

SOCIAL PLATFORMS
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CHALLENGE

The challenge faced by Tips Music was that most of their content was old and any images available were not
The Must Have HITS of high quality. They needed an agency that could design templates that would make these images look good,
come up with themes every month so that the content doesn't seem repetitive, and create memorable
launch campaigns for all new releases.

EXECUTION

- Started in June 2015

- Created new content buckets to get maximum interactions for the limited content available

- Designed and redesigned templates every few months to keep the page looking fresh

« Worked with the marketing team to create buzz on digital to for every new music/movie launch.

SOCIAL PLATFORMS
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Spykar wanted to break out of the rut and reposition itself as a brand for the aspirational youth. It wanted its
content to be as good as major brands like Levis and Lee.

EXECUTION

« Did a product shoot at their showroom.
« Designed new templates make the brand appeal more aspirational.
« Conceptualised contest ideas to drive footfalls.

SOCIAL PLATFORMS
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CHALLENGE

KXIP was languishing among the bottom 2 IPL teams in terms of social presence despite having an extremely
passionate fan base. They need an agency to leverage their stars and rekindle the passion amongst their fans
that lasted beyond IPL season.

EXECUTION

« Started in March 2012.

- Increased Facebook numbers organically from 18,953 to over 5,700,000.
« Increased Twitter audience from 8,357 to over 300,000.

« Started season 5 with ~ 4600 daily views.

« Finished season 7 with over ~16,000 daily views.

SOCIAL PLATFORMS

You
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enrichi@

salons & academy Enrich Salon needed to stand out in comparison to competition and wanted to market the USPs of their
services with great clarity. They needed fresh ideas to drive walk-ins.

EXECUTION

- Started in 2012.

« Created fresh content buckets.

« Redefined brand positioning.

- Organized activities to drive footfalls.

SOCIAL PLATFORMS
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NSE's problem was not establishing the brand but to be seen as more than just a share market. NSE has a lot
National Stock Exchange of India Limited of consumer awareness initiatives and many courses that people are unaware of. NSE wanted to be

established as not a just securities exchange but a hub of trading and learning.

EXECUTION

« Started August 2011.
- Introduced the audience to more content apart from Sensex updates.
- Created a Facebook app where people to register for courses, find schedule etc.

SOCIAL PLATFORMS
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$®DBS ~ Pl

They found each other. And the purpose of their lives

OBJECTIVE

DBS Bank had been India for a while but was
struggling to establish a brand recall, especially in
retail banking. Two previous campaign had got lost
in the noise, and they needed a clutter breaking idea
that would create long-lasting brand recall.
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Conceptualised a digital movie and worked with a
production house to make it a reality.

r
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CONTENT oy e S s
- Microsite

« Google Ad Campaign
- Social Media Promotion

RIPTO SINGAPORE!
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; iCtUI‘es PRESENTS #AamirAndYou

SAPNON KI UDAAN

OBJECTIVE

AND Pictures was going to premiere the Making Of Lagaan and has access to
celebrities for the launch. They wanted to do something that has never been done
before that would not just attract eyeballs but also keep them glued to the screen.

EXECUTION

« A first-of-its-kind interactive TV experience.
« A documentary launched with a LIVE on air session with Aamir Khan and Karan Johar.
- Interact LIVE using phone calls, SMSes, Facebook andTwitter.

« #AamirAndYou: 3 days of trending.

« Over 17,000 tweets, 8+ million unique users, 24+ million impressions.
« FB engagement up by 75% for campaign duration.

CONTENT

« Social Media Campaign



Digital Launch Campaign

OBJECTIVE

Zee TV was going to show the super-hit
movie Chennai Express on TV for the
first time and wanted to give the
audience on the social platforms a
reason to watch the movieon TV. They
wanted a digital contest that would
drive TV viewership.

ON

of Chennai Express TEETY

EXECUTION

« A microsite was created where the audience could book
their tickets on Chennai Express.

« The ticket booking experience was made as authentic as
possible based on IRCTC.

« Everyone received a ticket with their details and unique
PNR number.

« A fixed number of PNRs were selected for prizes.

« Winning PNRs were flashed at regular intervals during the
airing of the movie so people had to watch it to know if they
had won.

INCHENNAI
N EXPRES $
EXPRESS

201H OGTORER 47 .00 pygy

www.theseus.digital

CONTENT

« Microsite
« Google Ad Campaign
« Social Media Promotion
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#Thel971Project  LL

TVE

In Dec 2016, we did a series of 9 videos for History TV18 as a series called
#Thel971Project where we talked about one of the greatest military victories.
The 9 videos, made with copyright free images, videos and music,
clocked up over 15.5 million views - all organic.

gvideos > 15.5mn views

#RealHeroes - The Indian Armed Forces P Play All

GEST
R CHAKRA

THE FIERCEST BA
OF THE1971 WAR

THE BATTLE OF LONGEWA

#The1271Project: Battle of Basantar #The1971Project - Video 1 - Battie of Longewala - Battle of Hilli - Vide:
- Arun Khetarpal Introduction #The1971Project #The1971Project

‘agamber 20 M wiawie ) Decembar 2016 K yiows 5 Decamber 204§ M i ecember
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Punjab’s Drug Problem - c‘.!!%

TV18

Around the time of UdtaPunjab release and Punjab Elections, the drug menace
was the talk of the town. CNBC-TV18 wanted to do a topical video on it.
We made a short video, again using copyright free images, videos and music, and
the video went on to get 2.9 million views -all organic.
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i ] ! History TV18 had not redeveloped the website since their launch. It
) ‘ n ' M was out-dated and not user/device friendly. They wanted a new, slick
| ebS|te & modern looking website that would work smoothly across all devices
HISTORY App and become the place where users can consume their huge library
Y of content with ease.
18'418

SHOWS SCHEDULE THIS.DAY IN HISTORY STORIES

WATCH TRAILER
01.57

NEW RELEASE

SAMURAI AMMA e sy RS

WATCH TRALER
01.57 OMG! YEH MERA INDIA | 9 PM

Lovem ipsurn dolor sit amel, consectetur gdipiscing elil. Integer nec adio. Praesent bbero. Sed oussus anie dapibus diam

OMG! YEH MERA INDIA | 9 PM
LR J

WATCH TRAILER
01.57

IJF'CDM\NG SHOW ' I

TREASURES
INDUS

STARTING 15™ MAY

WATGH TRAILER | ‘
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® . FYI TV18 needed a website and app that had the look and feel
) WebSIte & of aninternational lifestyle brand and would offer latest
’ App features like livestreaming to keep up with the trend of people
consuming more content on mobile screens.
TViB ®

SHOWS VIDEOS SCHEDULE NEws @

New Season

SMALL BUDGET BIG MAKEOVER Natch SERFK peck New Season

SMALL BUDGET BIG

Wednesday, Thursday, 08 pm MELERVER

Wednesday, Thursday, 08 pm




SBnance., Website &
Simplify financial growth. App

<>5Qa£1ce_can

max

Let the experts help you
plan your taxes.

Start Now »

www.theseus.digital

5nance had developed a superb product in-house that made
it very easy for people to make informed investment
decisions. Now they needed a website and app with a great
user experience that would work flawlessly with their
investment engine.

Lo@Q-IN REQISTER

et the experts help you
plan your taxes.

ptart Now -

Waalth Bulider

Capital Market v/s Savings
Account



(3 NSE

National Stock Exchange of India Limited

www.theseus.digital

National Stock Exchange wanted a website that explained
M basics of finance to children and encouraged them to test
Funancial Quest chidren ged
. . themselves to receive certificates. The website needed to have
M ICrosite explainer videos, games, course material and test modules.
It was a Webbys Awards 2013 Honoree.

Funanclal Quest—
FUN Into Finance!

putting some

G NSE =
FHENzngial

QUEST n
Helping Incian Children learn how to
Save-Spend-Grow

grol
fledged cigitel campaign.

« [inance explained through gemes
* Ovar 70,000 studenis reached




. D'Lecta was looking for a website that would target
H um B h I Chef consumers and encourage them to cook more with D'Lecta
: products. Website was to have recipes, sign-ups for cooking
Website N
lessons, product information and a shop.

\

HOME RECIPES TRAINING CHEF PROFILES CALENDAR TIPS ‘TRTCB SHOP LOGIN REGISTER

- /5 R

i ( L1y %
- Leawn from the mo. A

Sign-Up for
vuurTralnmg'

«» D'lecta Trwaining Centern »+

D'Lecta provides you with a unique opportunity to learn how to cook food in their very own state-of-the-art kitchen.

www.theseus.digital
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Vikings
Microsite
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When History TV18 brought the globally popular series Vikings to
India they wanted the website to look truly international. The
website, apart from high quality Ul/UX experience, had Vikipedia -
everything one would want to know about the Vikings.




Zcafe

House of Cards
Microsite

DO YOU PLAY
THE GAME OR
GET PLAYED?
FIND OUT HERE

www.theseus.digital

When Zee Cafe grabbed the rights to the award-winning House
of Cards series, they wanted a website that would do more than
give information about the show. The website had show details,
characters, wallpapers, quizzes, quotes and more.

YOU CAN'T FORCE A PERSON
TO SHOW YOU RESPECT,
BUT YOU CAN REFUSE TO BE
DISRESPECTED.

THAT'S A FRANK THOUGHT!

LEARN HOW TO GET OUT
OF THE HERD & ON TOP MISSED THE
OF THE FOOD CHAIN LATEST CHAPTER?

CLICK HERE WATCH T HERE
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I 1 CAMPAIGN
) 9§ OMG! Yeh Mera India
HIS‘I.R,% SEASON1TOG5

OUTDOOR | PRINTADS | SOCIALMEDIA | EMAILERS



www.theseus.digital

l{ CAMPAIGN
Aisrony Crazy Wheels
TV

=

pohcybazaar G

Compare. Buy. Save,
" PRESENTS

‘Tumsena’ A
ho payegal S

pesenreogy  policybazaar@ POWERED BY
Compure. Buy, S

OUTDOOR | PRINTADS | SOCIALMEDIA | EMAILERS
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L [ . CAMPAIGN
AETORT History of Football

THE GREATEST STORY
EVER PLAYED

AN
adidas
PRESENTS

A TELEVISION EVENT

HISTORY OF

FO0TRALL

POWEREDBY L

4 Domino's Pizza i

OUTDOOR | PRINTADS | SOCIALMEDIA | EMAILERS
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L CAMPAIGN

ST Firepower

o B 5™ e

FIREPOWER  MEMstr H

C0-PRESENTEDBY

DEFENDING INDIA -

tommtis IE . assetimnstr & Domings Plrza

OUTDOOR | PRINTADS | SOCIALMEDIA | EMAILERS
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f e CAMPAIGN
yl'r Small Budget Big Makeover
12418 SEASON1&?2

-SMALL BUDGET

MAKEU\IER

Tuesdays, 8PM S |

Food | Relationships | Home

OUTDOOR | PRINTADS | SOCIALMEDIA | EMAILERS
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POSSIBILITIES.

INFINITE ;| opporTUNITIES.

POTENTIAL.

CAMPAIGN

'; 100 million visitors
%“--‘-;

100-Million Visitors - ICICI Million stories. At Nawsiﬂ com, wa cunswtantly

serve something for.everyone thraugh our sites like CricketNext, indiwo,
- Ccompare India, Stock Live, Cars1g, News18 Tech and more.

PARTHMER WITH

‘NEWST8

.COM : OUTDOOR | PRINTADS

FOR ADVERTISING CONTACT: MewsiS8AdSales@nwl8.com
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OTHERCLIENTS (DIGITAL/PRINT /CONTENT)

Forbés Kidzemia SMAAASH W\ micromax
cLa e M %indaal
am Shell

W.EGON $§RELIGARE

K Devzp




THANK YOU

s.digital
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